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Established in 1983 as the first U.S. retailing center in a business school, the Center 
for Retailing Studies is one of the nation’s leading academic institutions dedicated to 
education, research, and service to retailers. Thousands of students have graduated 
from our program to become the next generation of leaders in retail.

CENTER FOR RETAILING STUDIES

We are proud to host the premier industry-focused retailing conference by a Tier 1 
academic institution in the country. The annual Retailing Summit serves the retailing 
industry by providing cutting-edge knowledge, high-value networking opportunities, and 
practical business solutions.

RETAILING SUMMIT

The Retailing Summit attracts a diverse audience of retailers and decision makers with 
executives from established brands; including brick-and-mortar and online companies, 
retail and digital service providers, retail trade press, specialty retailers, major grocery 
chains, and more.

WHO ATTENDS

DATES
Thursday, October 7th  
Friday, October 8th

LOCATION

CONTACT

Andrew Vernon
Communications Specialist
Center for Retailing Studies
Texas A&M University

avernon@mays.tamu.edu

979.845.5848

CONFERENCE DETAILS

Follow us: @TAMURetail

Dallas  
Westin Galleria

*Should 
circumstances 
in the interest 

of public health 
require a change 

in venue,  
the conference 

will be moved to a 
virtual event

Jag Bath
CEO & President, Favor

Chief Digital Officer, H-E-B
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CEO & Founder

The Female Factor



IMPORTANT DATES

AGREEMENT FORM Upon acceptance, please return the signed speaker 
agreement form to avernon@mays.tamu.edu in 
order to confirm your participation at the 
2021 Retailing Summit. 

CONFERENCE 
REGISTRATION

Please visit retailingsummit.org and click on the 
registration link. Select the ‘General Attendee’ 
registration type and enter the code 
(CRS staff will provide to you) at checkout for your 
complimentary registration.

BIOGRAPHY + 
HEADSHOT

IMMEDIATE: Submit a short (2-3 sentence) and 
long (paragraph) biography. We also require a 
high resolution (300 dpi) headshot to assist in your 
participation promotion.

INTRODUCTION
CALL

TBD: Our team will schedule a call with you to 
formalize your speaking topic, best practices and to 
answer any questions you might have.

TOPIC +
DESCRIPTION

Early September: Submit your presentation 
title and 2-3 sentence blurb describing your 
presentation topic. This information will be 
available on our website for attendees. 

PRESENTATION Mid September: We will will require your slides 
(16:9 format) to ensure they are set up for your 
presentation. If we are recording virtually, this 
would also be the time to set up your recording.

FINAL DETAILS 
CALL

Prior to October 1, 2021: During our call, we will 
day-of logistics, such as the timing of your segment 
and what to expect on the day of the event.

http://retailingsummit.org


3
TIPS FOR PRESENTING

ATTIRE The attire for the Retailing Summit ranges from 
business formal to business casual. Presenters are 
encouraged to dress for their company brand.

TOPIC +
THEME

Please connect your presentation topic and blurb 
to our 2021 theme: 
Innovation | The Heart of Retail
Further information will be shared prior to the event.

AUDIENCE About 90% of the audience are retail professionals. 
The remaining 10% are comprised of academic 
participants, including faculty and students, in 
addition to members of the press. We ask that you 
tailor your message to industry peers.  

SALES PITCHES Each year attendees are highly critical of 
presentations whose sole purpose is to promote 
his/her company. Please use this time for thought 
leadership, forecasting and for celebrating company 
achievements and best practices. The most well 
received presentations offer insightful content, 
metrics and are delivered with enthusiasm.

INTERACT This is a fantastic opportunity to make a first 
impression and introduction for your company to 
new customers or to connect with existing brand 
enthusiasts. As a featured keynote, we encourage 
you to package a take-away for the audience 
so their learning from your presentation may 
continue after the conference.

TIME While creating your presentation, be mindful of 
your allotted speaking time (30 minutes) with Q&A 
(10 minutes). 

retailingsummit.org | crs.mays.tamu.edu



COMPANIES THAT HAVE ATTENDED


